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Images	that	represent	community

WEA	sees	all	heard	the	cliche,	Ã	¢	an	image	counts	a	wordsan	¢	thousand,	but	there	is	no	real	value	in	the	use	of	images	to	promote	the	scientific	content.	Images	of	helping	us	to	learn,	images	grab	attention,	images	explain	difficult	concepts,	and	inspire.	Why	do	we	love	images	so	much?	We	are	very	visual	creatures.	A	large	percentage	of	the	human
congratulation	is	dedicated	to	visual	processing.	Our	love	love	is	with	our	cognition	and	ability	to	pay	attention.	The	images	are	capable	of	grabbing	our	attention	easily,	we	are	immediately	attracted	to	them.	Think	about	this	blog,	for	example:	if	you	look	at	the	words	first,	or	the	image?	NOS	PROCESS	Images	at	an	alarming	speed.	When	we	see	an
image,	we	analyze	it	within	a	short	stretch	of	time,	know	the	meaning	and	scenario	inside	it	immediately.	The	human	congratulation	is	able	to	recognize	a	familiar	object	within	100	milliseconds.	People	tend	to	recognize	family	faces	within	380	milliseconds,	which	is	quite	fast.	The	bright	colors	capture	our	attention	because	our	websites	are
connected	to	react	to	them.	Our	vision	senses	are	by	far	our	most	active	in	the	senses.	This	may	be,	grievances	to	our	evolution.	Right	processing	of	visual	information	would	have	saved	our	ancestors	-	a	predator's	attack	or	during	a	hunt	for	food.	A	collector	would	need	to	be	able	to	identify	certain	nuances	of	red	fruits	during	his	forage.	These
primitive	behaviors	come	into	play	until	now	in	our	daily	lives.	This	is	often	a	fact	that	advertisers	use	their	advantage.	Social	Media	images	as	social	worker	media	in	central	biomed,	one	thing	ia	Âμm	was	done	as	vital	images	are	on	my	role.	A	post	in	social	media,	accompanied	by	an	image	is	10	times	more	prone	to	receive	engagement.	Visuals	are	a
way	to	grab	your	audience	and	gaining	interaction,	especially	on	Facebook.	With	this	in	mind,	you	can	use	these	images	to	direct	users	to	search.	And	what	if	you	have	characters	to	write	limited	with?	Twitter	only	allows	users	140	text	characters,	which	can	sometimes	make	it	difficult	to	transmit	a	complex	message.	With	an	image,	you	can	help
explain	these	difficult	concepts,	without	occupying	too	much	space.	Here	is	an	example:	the	images	also	have	the	potential	to	get	an	emotional	response	from	your	Public.	This	is	necessary	when	you	want	You	to	work	to	promote	you	to	have	an	impact	on	users.	Tumblr	We	are	seeing	many	researchers	and	institutions	that	take	advantage	of	images,
especially	through	microblogging	service,	tumblr.	Publishers,	Institutes,	Researchers	and	Schools	are	using	Tumblr	to	promote	scientific	discoveries,	with	the	help	of	vibrant	and	attractive	images.	Tumblr	is	also	a	great	way	to	bring	consciousness	to	research	itself.	There	are	a	selection	of	brilliant	tumblr	blogs	for	science	communication.	There	¢	S
Blog	Great	British	Bioscience	(BBSRC),	providing	highlights	bite	bite	of	size.	You	can	get	your	daily	daily	of	biomed	images	with	the	MRCA	S	Biomedical	Picture	of	the	Day	(BPOD)	Blog.	Meanwhile,	Biocanvas,	the	blog,	triggers	the	true	beauty	of	the	science	with	stunning	pictures	that	could	easily	be	pieces	of	art.	After	something	more	unusual?	Try
this	tumblr	scientific	illustration.	With	this	in	mind,	we	started	our	central	Biomed	Tumblr,	for	Mother	and	Scientific	Images.	We	want	to	show	that	the	science	can	be	beautiful.	Images	of	helping	to	educate	in	a	world	where	we	are	bombarded	by	stimulos,	which	often	seek	the	easiest	and	fluent	way	of	acquisition	and	learning	information.	Reading
can	be	a	slow	and	time-consuming	activity.	It	takes	a	lot	more	time	to	read	a	long	phrase	than	to	analyze	a	visual	scene.	At	school,	are	expected	to	Our	teaching	books	and	memorize	phrases,	word	by	word.	This	is	always	the	best	tactical.	Many	of	us	are	visual	apprentices,	to	memorize	the	content	more	effectively	if	it	becomes	image-based.	This	is
what	makes	infographics	so	popular:	they	fulcral	down	data	and	results	and	present	them	in	a	hitling	way.	Images,	diagrams	and	figures	figures	Making	the	process	of	learning	more	fluid.	Funnily	enough,	here	is	an	infographic	explaining	why	we	all	love	infographics.	The	images	help	count	a	story	sometimes	scientific	discoveries,	even	the	important
ones,	just	do	not	seem	personal	to	us	as	individuals.	People	may	not	feel	worried	about	a	certain	disease	or	condition,	because	they	are	not	emotionally	invested	in	it.	Now,	this	is	not	because	everyone	uses	the	same	stone	monsters.	Ãƒ	Ãƒ	©	Cause	Sometimes	these	finds	are	not	even	reaching	us	the	way	they	should.	The	images	help	us	get	involved.
With	pictures,	we	are	seeing	the	science	instead	of	staying	on	the	periphery.	The	images	help	contribute	to	the	narrative	process	that	can	make	the	science	more	engaging.	Do-it-it-yourself	(or	ask	a	friend)	just	because	you	are	not	an	artist,	it	does	not	mean	that	you	are	banned	from	the	garatuja.	Art	and	science	are	not	mutually	exclusive.	Sketching	a
diagram,	comic	strip	or	illustration,	can	help	provide	another	channel	to	explain	a	complex	job.	Ã	¢	â	€	‡	å	"but	it's	terrible	to	draw	â	€	¬	¬,	I	hear	you	say.	Well,	you	do	not	have	to	be	a	brilliant	artist	to	help	you	get	your	message.	People	appreciate	custom	contents,	it	does	not	matter	to	their	quality	or	their	implementation,	as	long	as	information	is
trustworthy.	Thanks	to	open	access	and	open	data,	we	are	able	to	build	infographics	and	custom	contents	with	gross	information.	With	all	these	findings	being	open	to	the	public,	we	are	able	to	combine	these	ingredients	and	create	a	visual	product	that	will	engage	and	educate	others:	another	way	to	put	this	research	for	good	use.	The	images	are	a
vital	part	of	scientific	communication,	and	should	not	be	launched	in	favor	of	long	blocks	of	text.	In	order	to	break	the	many	times	complex	messages	of	the	science,	we	need	the	help	of	Visuals.	James	Balm	is	a	social	media	assistant	to	the	Biomed	Central.	He	writes	regularly	for	Biomado	Central	Blog	and	you	can	also	find	it	on	twitter	-	@	â	€	™	@
@JustBalmy.	Think	of	the	number	of	images	we	see	every	day	-	in	the	frogs	of	feeds	and	twitter,	On	sites	we	visited,	in	the	games	and	applications	we	use	on	our	phones.	Although	warnings	and	advertising	print	if	you	prize	that	brand	images	have	always	had	a	place	in	marketing,	it	is	undeniable	that	now	plays	a	much	more	important	role,	Because	of
social	media.	If	used	correctly,	images	can	deepen	a	client	-	or	customer	attachment	potential	-	your	brand.	Read	to	know	more	about	what	the	imagery	brand	is	and	how	to	create	brand	images	that	keep	the	Your	top-of-mind	business	for	customers	rolling	by.	If	you	want	to	build	a	great	visual	brand	identity,	it	is	important	to	define	what	your	brand
images	must	and	should	not	seem.	What	are	brand	images?	Ã	â	€	"The	images	of	the	brand	is	the	result	of	all	vis	which	represent	the	identity	of	your	brand.	The	images	that	compose	your	brand	images	may	appear	in	a	variety	of	forms,	outdoors	for	Instagram,	sites	to	print	announcements.	These	images	are	more	than	simple	visuals	-	they	convey	an
emotion	in	the	spectator	(known	as	-	feelings	of	inn.	This	usually	occurs	on	an	intangible	level,	building	confidence	and	confidence	over	time	and	exposure	Repeatedly.	Put	more	simply:	you	can	view	brand	images	as	an	opportunity	to	communicate	visually	with	your	potential	customer.	If	you	are	modern	or	traditional,	simple	or	complex,	clean	or
nervous,	show	who	you	are,	Why	should	they	rely	on	you	and	how	to	choose	your	product	-	you	will	make	your	lives	simpler	or	better.	Triptych	of	well-marked	images	for	women's	dressing	brand	with	photos	of	Community	origin.	By	Vectro	.	What	is	the	difference	between	brand	images	and	brand	image?	Â	€	"while	the	brand	images	represents	the
identity	of	your	Through	the	estate	appearance	(ie	the	images	you	use	to	visualize	your	mark),	your	brand	image	refers	to	how	your	brand	is	perceived	on	the	outside	and	the	reputation	you	have	in	the	world.	You	can	use	images	to	help	shape	your	image,	but	your	image	is	affected	by	many	other	things,	as	your	values,	values,	And	how	you
communicate.	How	are	you	different	from	different	images	than	a	logo?	A	logo,	on	the	other	hand,	can	be	considered	part	of	your	images	in	general,	but	it	is	much	more	than	that.	It	is	a	brand	or	a	symbol	that	represents	your	business	and	is	the	most	essential	first	step	to	build	a	brand.	It	is	an	emblem	by	which	an	organization	can	be	easily
recognized	on	letterhead,	signaling,	online	and	even	in	the	product	you	sell.	It	is	customized	and	should	be	entirely	unique	for	simple	and	immediate	recognition.	How	do	you	create	the	best	brand	images	for	your	company?	"Think	of	your	perfect	client:	What	is	important	to	her?	How	is	her	day?	If	you	can	see	this	person	and	what	they	want,	you	can
get	better	visuals	than	your	public	will	answer.	Understand	and	recognize	your	competitors	and	work	to	separate	from	them.	Via	Mercedesvia	Dodge,	for	example,	while	Mercedes	and	Dodge	are	trying	to	sell	the	same	product,	they	are	trying	to	sell	for	two	different	public	peaks.	In	the	Mercedes,	cars	are	most	frequently	silver	and	shown	in	urban
environments,	with	clean	serifas	sources.	The	color	and	configuration	evokes	luxury,	confidence	and	technology.	Dodge	chooses	to	use	red	cars	and	often	defines	your	cars	on	tracks	,	with	sources	of	bold	and	heavy	sans-serifas,	to	sell	the	idea	that	your	cars	are	fast,	powerful	and	strong.	How	are	these	companies	capable	of	making	very	similar
products	(cars)	appeal	to	different	demographics?	Short	answer:	Design.	Modern	design	cover	Facebook	for	Sneaker	company.	Via	the	sensation	of	drawings.	It	is	crucial	to	think	carefully	about	color,	composition,	typography,	content	and	style	work	together	to	create	different	moods.	Learn	the	foundations	of	theory	and	typography	of	colors	to
understand	which	message	your	brand	images	are	sending.	For	example,	dark	colors	and	pregnancy	of	heavy	sources;	Pallets	neutral	pallates	can	give	a	modern	vibration	or	futuristic.	Knowing	your	Public	allows	you	to	choose	the	design	elements	to	focus.	Audiences	are	not	in	a	single	size:	your	public	can	react	well	to	your	logo	on	a	clean
background	with	some	grasping	graphics,	while	another	can	only	respond	only	to	animated	gifs	in	tendency	that	will	make	them	smile.	You	can	even	want	to	run	some	tests	to	see	what	resounds.	Try	two	or	three	different	styles	and	publish	images	to	your	Instagram	account	and	see	what	most	commitment	receives.	The	Instagram	brand	of	GoPro
Imageryonce	you	find	out	what	works,	stay	at	it.	While	you	do	not	want	your	branding	images,	they	should	be	similar	to	somebody	-	if	you	choose	color	palette,	typography	or	style.	GoPro	built	a	successful	following	using	images	of	happy	and	active	people	filming	their	wild	adventures.	The	images	and	video	are	different,	but	are	tied	together	by	a
larger	unifier:	the	GOPRO	cables	capturing	the	filming.	That	way,	they	sell	their	mark	(active,	fun,	adventurous),	but	also	remain	consistent	in	their	chosen	style.	Always	make	use	of	interesting	perspectives	that	attract	a	busy	customer	eye	while	rolling	their	feeds.	Your	product	at	an	unexpected	place;	a	bright	mural	that	evokes	an	exciting
environment;	An	unique	person	reflecting	the	appearance	of	your	desired	client.	Through	these	choices,	it	is	possible	to	cure	your	feed	on	something	that	feels	excited	instead	of	purely	promotional.	Does	it	have	to	be	photograph?	Attractive	drawing	via	quickly.	Creative	Sketched	Landing	Page	for	app.	Via	Bati.	Although	the	photographs	are	the	most
common	brand	images,	many	modern	companies	have	developed	their	brand	around	the	illustrations.	How	does	loyalty	come	only	from	authenticity,	who	did	not	prefer	to	see	an	unexpected	pop	illustration	instead	of	another	boring	image	-	Photo?	Adorable	illustration	for	the	article	on	the	fear	of	flying	via	Meditation	App	Headspace	launched	a	very
successful	blog	named	Dot	Orange,	where	they	have	content	about	physical	and	mental	mental	All	blog	is	tied	together	with	beautifully	with	lunatic	illustrations	and	tones	of	pleasant	colors.	Quick,	think	of	something	more	difficult	for	the	market	than	meditation!	(And	however,	headspace	makes	you	feel	good.	And	so	it	makes	you	want	to	try	the
application.	Create	a	estate	that	reflects	your	in-the-the-art	literary	vibration.	Since	itamus	is	impossible	to	separate	the	product	(glasses)	from	a	certain	nerdiness	tone,	Warby	Parker	will	see	this	as	an	opportunity.	of	being	playful.	What	are	some	good	examples	of	branded	pictures	a	in	front	of	Botanical	Backgrounds	through	Toms	Facebook
Page.Patagonia	Provides	Inspirationa	Exterior	|	And	remains	faithful	to	your	Mission.	Instagram	images	of	Success	Via	Patagonia	¢	s	Build	an	internal	narrative	and	external	community.	The	images	perfectly	represent	what	the	brand	represents	and	who	are	companies	based	on	Mission.	As	Toms	and	Patagania	use	social	media	images	to	remember
their	followers	that	when	you	buy	your	products	you	with	For	more	than	just	a	brand.	Tomsa	Imagery	keeps	the	world	near	natural	in	hand,	consistently	presenting	sunny	scenarios	filled	with	flowers	and	plants	behind	your	ethically	produced	products.	Patagonia	offers	more	wild,	places	of	falling	the	chin	in	your	images	to	provide	daily	inspiration	for
your	outdoor	fans.	A	photo	of	a	factory	Employee	Everlane	via	Everlane	Facebook	page.	The	photo	of	actress	Rowan	Blanchard	through	the	page	Facebook	EverlaneÃ	¢	s.	Everlane	recently	exploded	in	the	women's	dressage	market	for	a	new	type	of	radical	transparency	in	both	production	and	marketing.	Its	design	is	nice	and	clean	and	your
photographs	are	all	bright	and	well	lit	they	routinely	have	campaigns	like	100%	human,	by	LGTBQ	rights	and	#FactoryFidays,	showing	people	who	really	make	their	products	in	develops	all	around	the	world.	Its	quality	target	consumer	values,	intelligent	design,	and	want	to	know	exactly	where	products	come	from.	The	photo	of	the	DIY	logo	style	and
product	Glossier	¢	s	via	Glossier	Facebook	page.The	image	of	the	most	popular	products	Glossierã	¢	s	through	page	Facebook	EverlaneÃ	¢	s.	In	the	same	market,	brighter	built	a	powerful	makeup	mark	based	on	a	nicknamed	style	of	un-marketing.	¢	Your	photos	tend	to	be	high	fashion	mixed	with	DIY.	They	encouraged	the	fans	to	share	photos	from
their	makeup	shelves	(called	ShelviesÃ	¢	â	€).	CLAMOR	CUSTOMERS	TO	CREATE	PHOTOS	THAT	SOCK	SOCK	THE	MR	WARAQUE	CARAUTE	CLOSED	THAT	REPOST	COBIZED	ESTEMIC	AND	THE	COMPANY	HAPPY.	The	brighter	and	Everlane	built	successful	companies	in	a	strong	brand	image	bases.	Young	people	like	the	photos	and	then	follow
the	mark	because	they	see	their	estate	in	design	and	companyÃ	¢	s	values.	Branded	Image	Constrious	your	reputation	of	a	successful	brand	images	can	build	consumer	loyalty	that	goes	beyond	purchase	of	your	product	or	service	because	it	fits	a	point	of	price	or	because	They	recognize	your	logo.	They	buy	it,	but	because	of	the	values	​​behind	it.	If	you
care	about	the	environment	that	you	will	be	more	likely	to	buy	a	Patagónia	jacket;	If	you	are	interested	in	a	car	that	will	last	for	many	years,	you	can	buy	a	Toyota.	These	are	longheld,	out	loud	voice	crenchs	that	you	will	hear	from	people	in	all	the	ether	groups,	markets	and	demography.	Build	a	successful	brand	image	and	you	will	cultivate	a	loyal	fan
bases	that	you	see	in	the	brand.	When	this	happens,	they	will	transcend	being	simply	customers	and	will	become	ambassadors,	defending	your	product	in	the	outside	world.	Check	out	this	article	for	more	branding	tips.	You	just	sent	you	your	first	lesson.	Lesson.
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